Volume 15 Contents 


CONTENTS Volume 15, Number 1, January 1998 


The First Three Articles Comprise a Special Section Reporting Selected Presentations 
from the Third International Product Development Management Conference on New 
Approaches to Development and Engineering 
Fountainebleau, France 


From the Editor 1 
Thomas P. Hustad 
When Product Development Performance Makes a Difference: A Statistical Analysis in 
the Electronics Industry 3 
Christian Terwiesch, Christoph Loch, and Martin Niderkofler 
Rolling Out New Products Across Country Markets: An Empyrical Study of Causes of 
Delays 16 
George M. Chryssochoidis and Veronica Wong 
Evaluating Customer Support During New Product Development: An Exploratory Study 42 
Keith Goffin 
Towards Hollistic “Front Ends” In New Product Development 57 
Anil Khurana and Stephen R. Rosenthal 
From Experience: Securing Sponsors and Funding for New Product Development 
Projects—The Human Side of Enterprise 75 
Gary Tighe 
Abstracts 82 
Book Reviews 95 
CONTENTS Volume 15, Number 2, March 1998 
A Special Issue Co-Sponsored by the Marketing Science Institute on the Subject of 
Really New Products 
From JPIM’s Editor-in-Chief: Introducing the Special Issue 107 
Thomas P. Hustad 
From the Special Issue Editors 108 
Barry Bayus, Abbie Griffin, and Donald Lehmann 
Are Really New Product Development Projects Harder to Shut Down? 111 
Jeffrey B. Schmidt and Roger J. Calantone 
Critical Development Activities for Really New versus Incremental Products 124 
X. Michael Song and Mitzi M. Montoya-Weiss 
136 


Key Factors Affecting Customer Evaluation of Discontinuous New Products 
Robert W. Veryzer ~ 


‘ 
| 
! 
: 


Market Learning and Radical Innovation: A Cross Case Comparison of Eight Radical 


Innovation Projects 151 
Gina Colarelli O’Connor 

Commercializing Nascent Technology: The Case of Laser Diodes at Sony 167 
Samuel C. Wood 

Abstracts 184 

Book Reviews 197 

CONTENTS Volume 15, Number 3, May 1998 

From the Editor 199 
Thomas P. Hustad 

From Experience: Why Bad Things Happen to Good New Products 201 
Neil Rackham 

Analyses of US and Japanese Management Processes Associated With New Product 

Success and Failure in High and Low Familiarity Markets 208 
William E. Souder and X. Michael Song 

New Product Development in Rapidly Changing Markets: An Exploratory Study 224 


John W. Mullins and Daniel J. Sutherland 


An Examination of Collaboration in High-Technology New Product Development 


Processes 237 
Avan R. Jassawalla and Hemant C. Sashittal 


Cross National Diffusion Research: What We Know and How Certain Are We 255 

V. Kumar, Jaishankar Ganesh and Raj Echambadi 
Abstracts 269 
Book Reviews | 279 
CONTENTS Volume 15, Number 4, July 1998 
From the Editor 287 


Thomas P. Hustad 


The Impact of Cross-Functional Joint Involvement Across Product Development Stages: 


An Exploratory Study 289 
X. Michael Song, R. Jeffrey Thieme and Jinhong Xie 


Discontinuous Innovation and the New Product Development Process | 304 
Robert W. Veryzer, Jr. 


From Experience: Linking Available Resources and Technologies to Create a Solution 
for Document Sharing—The Early Years of the WWW 322 
Ari-Pekka Hameri and Markus Nordberg 


= — 


i 


The Augmented Service Offering: A Conceptualization and Study of Its Impact on New 


Service Success 335 
Chris Storey and Christopher J. Easingwood 


Some Approaches to Complementary Product Strategy 352 

Sanjit Sengupta 
Abstracts 368 
Book Reviews 380 
CONTENTS Volume 15, Number 5, September 1998 
From the Editor 389 


Thomas P. Hustad 


From Experience: Linking Product Innovation to Business Growth 390 
Marv Patterson 


Enhancing New Product Development Performance: An Organizational Learning 


Perspective 403 
Marjorie E. Adams, George S. Day, and Deborah Dougherty 


Managing Conflict in Software Development Teams: A Multi-Level Analysis 423 
David H. Gobeli, Harold F. Koenig, and Iris Bechinger 


The Breakfast of Champions: Associations Between Champions and Product 
Development Environments, Practices and Performance 436 
Stephen K. Markham and Abbie Griffin 


Verbal versus Realistic Pictorial Representations in Conjoint Analysis with Design 


Attributes 455 
Marco Vriens, Gerard H. Loosschilder, Edward Rosbergen, and Dick R. Wittink 


Abstracts 468 

Book Reviews 479 

CONTENTS Volume 15, Number 6, November 1998 

From the Editor 487 
Thomas P. Hustad 

A Longitudinal Examination of How Champions Influence Others to Support Their Projects 490 


Stephen K. Markham 


Innovation Strategy and Sanctioned Conflict: A New Edge in Innovation? 505 
Barbara Dyer and X. Michael Song 


Environmental Uncertainty, Organizational Integration, and New Product Development 


Effectiveness: A Test of Contingency Theory , 520 
William E. Souder, J. Daniel Sherman, and Rachel Davies-Cooper 


1 
€ 
| 
‘ 
- 


Black Box Engineering: Redefining the Role of Product Specifications 
Christer Karlsson, Rajesh Nellore, and Klas Séderquist 


534 


Technical Quality in Cross-Functional Teams: Their Quality of Work Life 550 
Rene Cordero, George F. Ferris, and Nancy DiTomaso 

Abstracts 564 
Book Reviews 575 
Author Index to Volume 15 582 
Subject Index to Volume 15 583 
Five Year Cumulative Author Index to Volumes 11-15 586 

589 


Volume Contents 


| 

; 


i 
4 
| 
| 
} 
| 


